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A POSITIVE PLUS MARKET 


here is a revolution occurring in the 
fashion industry—and it directly 
affects more than one-third of the adult 

female population in the U.S.! It’s the Plus 
Size Market (women who wear size 14 and 
up), a consumer group who are increasing 
their demands for well-designed, quality cloth- 
ing in contemporary silhouettes. Encompass- 
ing approximately 35 million women, the 
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fter years of experimentation 
A with shapes, this season is 

one of evolution, not revolu- 
tion, as swimwear manufacturers 
zero in on fashion plus coverage. 
The major directions for 91 are 
color, pattern, ornamentation, and 
the one anatomical focal point—the 
bosom. 


Designers are uplifting, molding, 
boning, padding, draping, and 
adding underwire, all in an attempt 
to achieve the perfect bustline. The 
halter, resurrected from the "40s & 
50s, and off-the-shoulder styles also 
play up this part of the anatomy 
beautifully. RANDOLPH DUKE’s 
black and white seersucker plaid 
halter maillot with molded bra, and 
TRULO’s flirty off-the-shoulder 
polka dot 2-piece skirted suit are two 
of the best. ATHENA, JERRY 
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majority of plus size females are 
between the ages of 24 and 35, 
married, homeowners, college edu- 
cated, earn $30,000 or more annually, 
and hold professional/managerial 
positions. This consumer represents 
a potentially lucrative market for 
manufacturers, and one that has 
been, until recently, relatively under 
exploited. 


“Despite the turmoil taking place 
in the retail industry generally, the 
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HALL, JANTZEN, MICHAEL 
KORS, and ESTHER WILLIAMS 
also feature these styles. 






The 90s will definitely be a colorful 
decade. Neons have exploded! And, 
they look better then ever in their 
newer sunwashed incarnation. The 
“newest” look is neon accents in 
prints, or color blocking with black 
as an accent. ELECTRIC BEACH 
jazzes up a black zippered supplex 
tank with jolts of neon pink or flame 
color blocking. OSCAR DE LA 
RENTA STUDIO pads the bra of a 
beautiful halter maillot in a stylized 
pop art floral print, and adds electric 
neon stripes to a classic tank suit. At 
BEACH LINGO, neon yellow and 
hot pink combine in a molded cup 
bikini. More brights turn up at 
HOBIE, JAG, JANTZEN, VIA 
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BRAZIL, and WATERWEAR. 


Environmental and ecological con- 
cerns have played a part in influenc- 
ing the color palette. Down-to-earth 
shades of rust, moss, olive, sand, 
brown, and camel, in matte or tex- 
tured finishes, or touched with metal 
accents, offer a sophisticated alterna- 
tive to neons and crayon brights. 
GIDEON OBERSON adds a real 
seashell cluster to his molded cup 
bandeau, in camel sueded finish 
Lycra. PIERRE CARDIN’s brown 
multi-spots and leaf patterned ban- 
deau is touched with gold metallic 
for a subtle gleam. At HUIT, an 
underwire bikini with a fresh ap- 
proach to stripes is in a brown/white 
or a navy/white cotton Lycra com- 
bination with a white anchor em- 
broidered on the derriere; while 
DIVA’s “Tangier” bandeau is per- 
fectly understated in rust or brown 
velour. BAREFOOT, MISS, 
CACHAREL, MICHAEL KORS, 
and TRULO also show earth and 
spice tones. 


Pattern is everywhere this season— 
tropical, pop art, and ’60s inspired 
florals and ecological leaf prints, 
folkloric, ethnic, jewel patterns, and 
classic dots and stripes. ELECTRIC 
BEACH takes off with a ’60s inspired 
bright floral printed V-wire ruffled 
bikini, and a cross back tank in an 
ethnic batik foil print. At VIA 
BRAZIL, The “Lambada” leaf print 
in hot neons adds zest to a basic 
tank. TRULO offers a sophisticated 
Eastern European floral design in 
gold metallic touched aubergine/ 
purple/jade 2-piece sarong draped 
halter suit; while CALVIN KLEIN 
take his inspiration from the flowers 
of Tangier, with a mango/white cross 
back tank, and a 2-piece suit. 
GABAR explores the South Pacific 
in a jade batik print surplice maillot, 
and a “South Sea” garden floral ban- 
deau sarong. JERRY HALL packs 
enormous glamour into each swim- 
suit. One of her best is the Persian 
floral cap sleeved 2-piece with its 
matching pull on shirred mini skirt. 
For more printed matter—BACK 
FLIPS, CACHAREL, PIERRE 
CARDIN, CHRISTINA, GOTTEX, 
HOBIE, JANTZEN, GIDEON 





































CALVIN KLEIN 


resses for Holiday accent the 
D body. These silhouettes don’t 

fool around. Short, bare, 
and body-hugging, the basic shape 
remains the same. Black is still 
strong, especially in velvet and 
panne, while jewel tones emerge in 
silk taffeta and jersey. Embroidery, 
beading, sequins, and paillets leave 
their mark on distinctive pieces, and 
metallics look new in burnished 
brown tones. 


Colors sparkle in brilliant jewel 
tones and hot vibrant brights; and 
prints are kept to a minimum with a 
few surprises. At STEVEN 


IN A HOLIDAY MOOD 


OBERSON, and ESTHER 
WILLIAMS. 


Embellished and ornamented de- 
signs also proliferate. Gold buttons, 
nailheads, buckles, and braids, as 
well as pearls and rhinestones, add a 
wealth of detail and sparkle. Some 
of the best looks: ATHENA’s gold 
soutache braid trimmed bandeau in 
white, LA BLANCA’s black/white 
bikini with pearl button detailing, 
GIDEON OBERSON’s pleated 
bronze bikini with gold filigree and 
coin ornamentation, CHRISTINA’s 
scoop back maillot with three gold 
buttons down one side, and ESTHER 
WILLIAMS’s silver lame maillot 
with sequinned and beaded star. 
More glitz can be found at JERRY 
HALL, HUIT, and OSCAR DE LA 
RENTA. 


When it comes to coverups - any- 
thing goes. Designs run the gamut 
from sexy body-hugging minis, to 
streamlined jumpsuits and big tops. 
GOTTEX shows a folkloric flower 
printed peasant blouse and ruffled 
skirt; while a rust velour spaghetti 
strapped skimp dress is at DIVA’s. 
MICHAEL KORS takes another 
tack, and adds a twist to the classic 
poplin windbreaker. He turns it into 
a cropped zip front jumpsuit with 
kangaroo pocket, in red, navy, or 
white—perfect! * 


STOLMAN, color blocking and 
graphic motifs in fuchsia, purple, 
and green are accented by black in 4- 
ply crepe. ANDREA JOVINE tells a 
different story in sizzling red, pink, 
and orange. Brooches, exclusively 
designed by jewelry designer ROBERT 
ROSE, have complementary gem- 
stones, and are sold with wool jersey 
dresses. CYNTHIA ROWLEY’s sig- 
nature pieces are whimsically hand- 
painted on all cotton dresses; while 
A.J. BARI makes a snug satin tank in 
a brightly colored Aztec print. And 
the holidays wouldn’t be complete 
without red and green plaid! NIPON 
NIGHT shows it in taffeta with a 
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plus size sector is doing very well,” 
explains Carol Bigman, co-owner of 
Exposition Associates, the company 
that organizes the Special Size Show, 
a showcase for plus and petite 
resources. Going into their sixth 
show at Javits in November, their 
event last March had more than 110 
manufacturers participating, with 
80% plus size and 20% petite. 
Bigman attributes this ratio in part 
to the fact that petites have been an 
established category for some time, 
and now the focus is shifting to plus. 
“In addition,” she adds, “there is 
more cross purchasing with petites. 
For instance, that customer can buy a 
special size skirt and pair it with a 
regular size blouse. There just isn’t 
such a potential in plus sizes...if 
you re a size 20...you just can’t do 
that. This is a permanent niche—it 
is not a fluke, or a flash-in-the-pan. 
We are recognizing that one in three 
women in the U.S. are sized 14 and 
over—and that’s real life.” Conse- 
quently, this recognition of market 
demand has also encouraged the 
branching out into more targeted 
areas within plus sizing. The Leslie 
Fay Companies, Inc. recently launch- 
ed Leslie Fay’s Women’s Petites, 

a division catering exclusively to 
women who wear size 14 to 24 and 
are under 5’5 inches. 


One of the first to recognize and 
address this market was Nancye 
Radmin who, in 1977, opened her 
New York store, The Forgotten 
Woman. According to Radmin, at 
that time nobody on Seventh Avenue 
was creating stylish clothing for 
women in the 14 to 24 range, so she 
manufactured her own private collec- 
tion in South America. The store 
was phenomenally successful. 
Currently the firm has launched 

a program to quadruple the size of its 
chain from 20 stores in 11 states to 80 
strong by the mid-nineties. The 
Forgotten Woman, which rang up 
sales of about $40 million last year, 
averages about $600 per square foot 
in their boutiques, with 15% of that 
amount accounted for by private 
label, and 70% as a result of exclusive 
arrangements with designers such as 
Givenchy, Adrienne Vittadini, and 
Albert Nipon. In October, the first 


DID YOU KNOW THAT: 


* ONE IN THREE WOMEN IN THE U.S. 


ARE PLUS SIZE 


* PLUS SIZE HAS A $10 BILLION SHARE 
OF THE WOMEN’S RTW MARKET. UP FROM 


$2 BILLION IN 1977 


* PLUS SIZE SHOWS A YEARLY 


GROWTH OF 25% 


* DESIGNER MERCHANDISE IS THE 
FASTEST GROWING AREA IN PLUS SIZE 


Forgotten Women Couture Salon will 
open in the Rockefeller Center store. 
Among the prestigious designers who 
will be featuring plus styles at “Beau 
Salon” are Geoffrey Beene, Oscar de 
la Renta, and Pauline Trigere. More 
salons are planned for certain select 
stores. “The key ingredients of this 
market are intimate store layouts, 
tactful personal service, and exquisite 
merchandising,” says Radmin. “The 
success of the Forgotten Woman 
depends on dedication to those prin- 
ciples, and our comprehensive 
knowledge of the large size cus- 
tomer’s wants and needs.” 


When Nancye Radmin was starting 
out, there were only 200 manufac- 
turers prepared to deal with plus size 
production. Today there are over 
2,000. Over a year ago, in response to 
the growth in the market, eleven 
major American and international 
designers formed the Plus Designers 
Council. Leslie Entin, manager of 
the plus size division of Sandra 
Roth/Ciaosport and a member of the 





PDC, explains the purpose: “This 
body was set up to define the plus 
designer market for the retail com- 
munity and to focus attention on the 
woman who wears it, in addition to 
providing support to the stores.” Its 
members, consistent in terms of look 
and price point, show as a group at 
the Special Size Show. The Council 
also organizes fashion shows, events, 
seminars, and style clinics in stores 
around the country including Bloom- 
ingdale’s, I. Magnin, and the Forgot- 
ten Woman. “There’s a great deal of 
news in plus sizes, especially in the 
designer category, comments Rachel 
Roth, of Patrizia by Mondi, and pres- 
ident of the PDC. Her company 
shows the highest priced line within 
the Council, and experienced a 25% 
growth in sales last year. “The 
beauty of the PDC,” comments Roth, 
“is that we help each other. I don’t 
know of anything quite like it that’s 
ever happened in the industry. The 
members meet regularly...we coop- 
erate with each other...and send 
customers back and forth to other 





Plus Story cont'd from page 3 


design members, despite the fact that 
we're in competition.” 


Liz Dillon, a plus size model with 
The Ford Agency, acts as a spokes- 
person for the Council. She, as well 
as the other PDC members, firmly 
believes in upgrading the plus size 
image. “The opinion that large 
women do not spend money on 
quality clothing or buy investment 
pieces is changing,” states Dillon. 
“When a full figured woman has the 
opportunity to purchase fashionable 
clothing to complement her lifestyle, 
it’s a liberating experience. It enables 
her to carry on with her life and 
career looking the best she can, 
celebrating the woman she is with 
quality, taste, and style.” In accord 
with this position, Sandra Roth/ 
Ciaosport II features raw silk tussah 
as their signature fabric. “The styles 
are similar to mainstream fashions,” 
says Leslie Entin, “as long as they fit 
and look great in silk.” She explains 
that in the plus size category, skirt 
lengths are modified and proportions 
are adjusted. “You can adapt the 
new trends and designs as long as 
they are proportionately correct,” she 
stresses. “I think it’s a real growth 
market...where many markets have 
topped out.” Another member, 
Helen Lasgow, director of sales for 
Givenchy En Plus concurs: “We’ve 
(the company) most definitely experi- 
enced a consistent growth each year. 
Mr. Givenchy was the first designer 
to associate his name with the plus 
size market. Now, more and more 
manufacturers have entered the field 
but, that’s only helped us. At the 
Special Size Show, I see more faces 
each season...not just apparel, but 
plus accessories and lingerie. More 
quality manufacturers are taking an 
interest.” 


Not surprisingly, the interest being 
shown in the plus size sector by 
manufacturers and retailers has also 
extended to the catalogues. For the 
fuller figured woman who prefers to 
shop via catalogue, Spiegel has a 
book devoted to plus sizes. Janet 
Koehn, Spiegel’s women’s fashion 
director, reports that the Fall ‘90 “For 
You” catalogue, with over 100 pages, 


is the most extensive the company 
has produced. In addition to featur- 
ing designer names, the catalogue 
includes a wide range of Spiegel 
private label merchandise. Says 
Koehn, “We believe style comes in all 
sizes, so the larger size customer is 
just as important to us as her thinner 
sister.” Linda Arros, Spiegel’s 
fashion consultant for large-size 
women and also a plus size con- 
sumer states, “Women are more com: 
fortable with larger dimensions 


Holiday cont'd from page 2 
shirred strapless bodice and black 
velvet skirt. 


Sumptuous fabrics add sophistica- 
tion to the sensuous shapes. Slinky 
silks, satins, and chiffons make up 
many of the pieces, with an emphasis 
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on mixing textures. The “Batman 
dress at KATHRYN CONOVER is a 
black velvet slip dress with chiffon 
capelet. NIPON BOUTIQUE '’s off- 
the-shoulder, pleated crepe dress has 
satin trim; while velvet embossed 
sleeves add texture to a little black 
silk dress at KATHERINE DIANOS. 
Velvet shows up in all forms— 
stretched with Lycra, crushed for 
texture, in printed pannes, or richly 
dyed in hues of emerald and ruby, 
but most often, in basic black. 
JULIE DUROCHE FOR AFTER 
FIVE creates a sophisticated black 





today, but we still want to look 
fashionable. We can’t put our lives 
on hold waiting to lose 20 or 30 
pounds.” 


Plainly, the recognition of the needs 
and potential of the plus market is 
overdue. However, as all its par- 
ticipants would agree, the time has 
come, and it’s clear that exciting 
things are in store for the fuller 
figured woman. 

a 


velvet dress with pleated white taffeta 
trimming the neck and collar. Panne 
velvet is printed with an antique 
floral for an asymmetrically shaped 
dress, at HINO AND MALEE; while 
DONNA RICCO presents a bare 
little slip dress in deep green velvet. 
And KATHERINE DIANOS shows 
an “iced” crushed velvet “mermaid” 
dress, in seafoam or grey, with long 
clear hanging baubles. Metallics 
shimmer in subtle blends of copper 
and gold, replacing the high shine 

of seasons past. At ELETRA 
CASADEI, the “Marilyn” dress with 
pleated skirt and halter bodice is in a 
liquid bronze lame. A gold mesh, 
hand-crocheted bra and skirt are 
used as accent pieces at CYNTHIA 
STEFFE. NICOLE MILLER pre- 
sents a striking group of browns. 
Copper rayon foil makes up a tank 
dress; while a 4-ply rayon bustier has 
a copper sequinned bodice. Brocades 
gain popularity, usually with a Lurex 
blend. RAUL BLANCO’s gold 
brocade jacket has a satin skirt. And 
CYNTHIA ROWLEY places a flat 
bow at one shoulder of her 

’50s inspired tank, in rayon/Lurex 
brocade. 


Embellishments are frequently used 
“all-over” for a glitter effect. SUSAN 
BY NIGHT (at the Rod Owens 
showroom) likes to embellish. On 
her mostly cotton/Lycra bodies she 
uses mirrors, studs, beads, pearls, 
fringe, and multi-colored jewels to 
create sparkle. ANDREA JOVINE 
prefers bows, star-shaped studs, and 
beaded fringe for that extra shimmy. 
And sheer chiffon is beaded and 
embroidered, while knits have cro- 
cheted inserts, ee i sa FARHI. 





MENSWEAR FALL °90 


s presented by the Men’s 
A Fashion Association at the 

Rye Town Hilton, Fall ‘90 
menswear reinforces the relaxed 
attitude. Silhouettes have a sports- 
wear look—easier, softer, more 


comfortable. 


Quilting is “the surface treatment,” 
especially in the outerwear market, 
as shown in a black leather bomber 
jacket by BILL ROBINSON with 

a black leather quilted vest. 
CLAIBORNE featured a blue/celery 
cotton/nylon reversible quilted 
blouson over a quilted red cotton 
knit sweatshirt. 


Earthtones are important, with 
emphasis on brown and green, 
accented with olive, mustard, 
avocado, and eggplant. HENRY 
GRETHEL presented a navy multi- 
colored leaf pattern cotton crew- 
neck sweater worn with an olive 
cotton T-shirt over mustard cotton/ 
canvas pants. ANDREW FEZZA’s 
mustard corduroy blazer and BILL 
ROBINSON’s teal cotton corduroy 
suit, along with several other designer 
sportswear looks, showed the “re- 
birth of corduroy.” 


Chenille, blanket patterns, and 
hoods, appear in numerous collec- 
tions. JHANE BARNES sparks her 
chenille crewneck sweater with a 
rust/black grid pattern; while 
MARINEBAD’s moss green sweater 
is in a wool blend chenille. JOSEPH 
ABBOUD trims a berry/grey hand 
framed wool cable knit cardigan in 
chenille. And also in berry is a wool 
windowpane stadium coat by 
VALENTINO UOMO in a blanket 
pattern, enhanced by toggle clo- 
sures. GLANFRANCO RUFFINIs 
blanket pattern coat stands out in 
red/olive. Sporting a hood is a wool 
poncho by RONALDUS SHAMASK, 
again in olive; while NAUTICA goes 
undercover with a hooded cotton 
robe in a navy blanket pattern. 


The relaxed-fit jean is the big news 
in denim, with a fuller cut, higher 


waisted silhouette. Color is key, 
featuring deep earth and vegetable 
tones—brown, pumpkin, purple, 
grey, and green. RUFF HEWN 
shows an oatmeal cotton T-shirt 
worn over washed tan denim jeans. 


There is more whimsy in neckties, 
which will be worn wider, with an 
abundance of florals, and more uni- 
que looks. WEMCO places the 
emphasis on vibrant colors in up- 
dated retro designs and splashy 


“powerful” flowers. Also important — 


are their Autumn leaves and en- 
larged medallions, in wine, ginger, 
beige, and teal. 


The Spring ‘91 Menswear Press Pre- 
view in Los Angeles, January 17-20, 
will emphasize even more softness in 
tailored fashions and sportswear. 








FOCUS... 


The Holiday collection from Mary 
Anne Vaccaro, under her own label 
“Vacarro Vacarro,” represents her 
first debut in the RTW market, after 
being a couture designer in Omaha, 
Nebraska for 13 years. Prior to this, 
she worked as an illustrator and 
copywriter for Midwest apparel re- 
tailers. “I've taken my background 
experience and used it to create a 
RTW collection of cocktail and eve- 
ning separates, dresses, and coats, all 
interchangeable and suitable to the 
lifestyles of every fashion-conscious, 
too busy to shop, affluent woman in 
today’s society,” she explains. “The 
collection is absolutely ageless, be- 
cause there are pieces that come 
together for whatever image she 
chooses.” The consistently high 
quality of fabrication and genuine 
concern for wearability, combined 
with flattering silhouettes and an 


DESIGNER 


astounding attention to detail, makes 
this collection one that any woman 
can and will want to wear. 


Her fabrics, which are primarily 
European, include silk taffeta, 
embroidered taffeta, stretch Lycra 
with metallic thread, 4-ply silk crepe, 
ottoman, silks, and reembroidered 
lace. An extensive group in black 
highlighted with gold, features a ver- 
satile, shapely cocktail dress in silk 
crepe, with a halter neckline that 
converts to off-the-shoulder. In solid 
black, it is accented with black and 
gold cord. A silk moire, softly pleat- 
ed skirt with cord trim has an accom- 
panying boxy collarless jacket with 
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snap closure. The latter is designed 
to be worn open over a blouse, or 
fastened when worn alone. The 
same flexibility is found in a velvet 
cord-trimmed peplum jacket, with % 
sleeves that flow from a gathered 
shoulder. A smart jacket dress in 
black satin incorporates sheer chif- 
fon sleeves and a half belt at the rear. 
There is also a jacket version which 
pairs easily with fluid chiffon palaz- 
zos. Designed to top each and every 
piece in this group is a cocoon- 
shaped evening coat in black taffeta 
embroidered with gold. On a black 
silk taffeta dress, blush reim- 
broidered lace forms a contrasting 











sweetheart bodice, and is trimmed 
with zipper tape for a contemporary 
touch. Romance comes to the fore in 
a sweeping floor-length evening skirt 
in layers of silk taffeta, topped with a 
blush reembroidered lace peplum 
bustier or a fuchsia crushed bustier 
with black cord trim. 


Wholesale: $125-$1,000 

VACCARO VACCARO 

c/o HMF GROUP, INC/BILL LEVIN LTD. 
512 Seventh Ave., Suite #3205 

New York, N.Y. 10018 

(212) 840-0808 


JAMIE HERZLINGER 


Jamie Herzlinger’s heritage is def- 
initely fashion oriented — her 
mother is a sportswear designer, and 
her grandfather was a coat manufac- 
turer in the 1920’s. Jamie, who had 
been co-designing with her mother in 
Santa Fe, moved to New York for 
“hands-on experience” on Seventh 
Avenue. She launched her own 
label—The Herzlinger Collection in 
the Spring of 1987. 


Herzlinger’s designs are the ultimate 
in classic “mix and match” dressing. 
“My customer is a woman who wants 
quality and design. She’s not a 
trendsetter. I don’t want to dictate 
fashion. I want to cater to women’s 
lifestyles,” she states. She describes 
her approach as “relaxed elegance— 
a comfortable, confident, easy way of 
dressing.” Her Fall/Holiday collec- 
tion comprises flawlessly tailored 
pieces in grey, adobe, camel, or blue 
100% wool crepe, or multi-colored 
wool/silk paisley brocade. Blouses 
are fabricated from 100% silk char- 
meuse in ivory, bronze, blush, and 
silver solids—or in floral or abstract 
prints. In the wool grouping, a 
double-breasted long jacket which 
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skims the form, features a softly 
pleated shawl collar, while a neat 
bolero is subtly embellished with 
floral passementerie. Also in the 
group is a shapely collarless jacket, 
pleated at the shoulder with metic- 
ulous precision, and accented with 
gold buttons. Each jacket teams with 
tailored pants or a slim skirt with 
back button detail. Blouses run the 
gamut from a jewel neck with key- 
hole back, to softly draped and wrap- 
ped versions. This includes one 
blouse in silk charmeuse with fly 
front, soft collar, and feminine bow 
at the waist. A wonderful day into 
evening look is accomplished with a 
cardigan jacket in rich brocade. 
which can be worn for a suited effect 
with the matching 25” slim skirt. or 
teamed with either solid pants or 
skirt. 


Wholesale: $130-$375 
The Herzlinger Collection 
260 West 35th Street 

New York, NY 10001 


(212) 268-5030 
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AUG 5-7 ANAHEIM, CA 
INTERNATIONAL FASHION 
BOUTIQUE-SHOW 


AUG 5-7 DUSSELDORF 
COLLECTIONS PREMIERES 
(Women’s RTW Collections) 


AUG 5-8 NEW YORK 
FFNY 

(Spring Footwear) 

AUG 6-8 NEW YORK 


ACCESSORIE CIRCUIT/OPEN CIRCUIT 
(Holiday/Resort) 


AUG 6-10 NEW YORK 
KNIT FASHION WEEK 

AUG 10-14 LOS ANGELES 
RESORT MARKET 

AUG 11-13 MIAMI 
RESORT MARKET 

AUG 12-16 NEW YORK 
NATIONAL HOSIERY WEEK 

AUG 16-21 DALLAS 
RESORT MARKET 

AUG 17-19 COLOGNE, GERMANY 
MENSWEAR FAIR/INTERJEANS 

AUG 18-20 MONTREAL 
SALON INTERNATIONAL 

MODE MASCULINE 

(Menswear) 

AUG 19-21 NEW YORK 
EUROSTYLE 

(European Menswear) 

AUG 19-21 MIAMI 
SHOE MARKET 

AUG 20-23 LOS ANGELES 
CIMM PRE-LINE 

(Menswear) 

AUG 21-23 NEW YORK 
INTERNATIONAL YARN FAIR 

Aug 24-28 ATLANTA 
RESORT MARKET 

AUG 25-28 NEW YORK 
INTERNATIONAL BOUTIQUE SHOW 
AUG 25-28 CHICAGO 
RESORT MARKET 

SEPT. 1-4 PARIS 
PRET-A-PORTER FEMININ 
(Spring/Summer RTW) 

SEPT. 1-4 PARIS 
SEHM 


(Men’s/Boys’ Spring/Summer) 


SS a 
*Don’t Miss: “SPLASH!” - A swim- 
wear retrospective from the late 19th 
century to present, at F.I.T., 227 W. 


27th St., NYC. (to Sept. 15); 760-7708 
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